Lenovo Lenovo
Late Night I.T.

with Baratunde Thurston

Lenovo CASE STUDY

Lenovo Late Night L.T.

The brief Deliverables

+ Align with Lenovo’s “Smarter Technology for All’, human-centered brand vision Visual Identity and
Creative Directi

+ Develop an updated visual identity aligned to new Lenovo branding reative Birection

+ Build an audience by taking them on a compelling digital journey from awareness to views Campaign Journey Map

» Achieve Lenovo’s goal to increase overall video views and build the Late Night |.T. brand Guest Sourcing

and Recruiting

Microsite
The solve
Emails
» Developed a strategi d cohesi isual identit th tire the LNIT Articl
No nonsense. eveloped a strategic and cohesive visual identity across the entire the program rticles
Unfiltered. UnSCI’IDted. + Developed a new edgy content approach that aligned to Lenovo’s “Smarter” positioning Social Media
* Updated and elevated the set design and wardrobe recommendations Display Ads

Watch Season 2
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Lenovo
Late Night L.T.

An unfiltered, unbiased, no-nonsense
show hosted in a garage by Emmy-
nominated Baratunde Thurston.

The smartest minds in technology
take on the hottest tech topics.

Audience

Enterprise IT decision makers

Goal

Elevate Lenovo’s brand
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Late Night .T.

Website

CIO

Lenovo
Late Night L.T.

Related resources

Lenovo
Late Night LT.

STREAMING NOW

Workplace Flexibility: Hybrid is hard (

Dt Farmborrmation made evey werksgaacs (Ts conomm nat
13 e offce or emmployee homes. Tht woul be 100 easy

Hanging out late with us tonight

z f\

Kate Lister Ryan Anderson
President. Gioba Workpisce VP of Giobal Research &
Ansiytics Insighs. Milerknol

Watch every after-hours chat

Kch back anct enyoy the premeers epmode! And check out Sewson 1
while you're here.

Episode Promotion

Is a blockchain
world a better one?

Can you automate
without freaking
everyone out?

Lenovo !
Late NightIT.  Lenovo | [CIO)

Lenovo
Late Night L.T.

Lenovo | [CIO

Does.your

raw data stink?

Lenovo
Late Night I.T.

Can IT teams
dismantle atech = 4 '
monoculture? e

Is workplace
flexibility as
easy as one 2:3?
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Branding the set and capturing candid authenticity
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Intimate camera angles and flattering lighting




Lenovo Late Night I.T. Results — exceeding all goals!

Brand Study Results Brand Awareness Results Engagement Results
Brand Mention Positivity Unaided Impressions Video Views Average length Episodic video
Leader % happiness + % surprised Brand Recall Season 1: 312M Season 1: 74M per episode completion rate

+265% +230/0 11 gM 83.5M Season 1: 4:47 min Season 1: 9%
Which company do you 6 : 47min 1 5%

think this ad was for?
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Goal
Goal Goal
7x 74M oM 4:47 I Goal
; 9%
Kantar Business Solutions i

or Services Norm

Control  Exposed Control  Exposed
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